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FIGURATIVE PRINT ON A PLANE PRINT CARRIER AND USE 
OF SUCH FIGURATIVE PRINT 

Background of the invention 

The present invention relates to an advertisement print being printed on a plane print 
carrier, and which print is plane and lies in the same plane as the print carrier and 
comprises a primary figurative element depicting an advertisement in a first dimension 
and a second dimension, which primary figurative element when seen in a direction 
perpendicular to the plane of the print carrier constitutes an angl o(c c ) 90^) -between the 
first dimension and the second dimension, and which primary figurative element when 
seen in a given oblique direction between a viewer and the print shows the first di- 
mension and the second dimension as forming a plane of advertisement, which plane 
of advertisement is directed obliquely outwards of, preferably perpendicular to, the 
plane of the print carrier. 

It is known to apply a figurative print, like an advertising print, on a plane print car- 
rier, like a football field. The print is depicted in two dimensions, like the print will 
normally appear on a plane print carrier. Thus, the print is intended to be viewed per- 
pendicularly to the plane print carrier such as a lawn. Especially in connection with 
football fields, this is an advantage so that many of the spectators at the football match 
may see the advertising print. However, it is a drawback that a spectator like a televi- 
sion viewer of a television transmitted football match does not get the full benefit 
from the advertising value of the advertising print, as a given TV camera is not neces- 
sarily placed and views the advertising print in such a way that the advertising print 
appears in the best possible way for a television viewer. 

WO 93/04559 describes an image depicted on as example a playing field for a sport- 
ing event. The image is depicted in a so-called inverse perspective form resulting in 
that when a viewer from a selected spot outside the playing field views the inverse 
perspective formed image, then the image appears as a plane image having a line of 
sight corresponding to the line of sight of the viewer. In other words the line of sight 
of the inverse perspective formed image appears as a line of sight perpendicular to the 
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inverse perspective formed image and this line perpendicular to the image corresponds 
to the line of sight of a viewer. However, this kind of depiction involves the problem 
that the image does not appear to be part of the surroundings of the playing field and 
thus the image is confusing to view when the viewer at the same time views the 
5 sporting event at the playing field. The viewer will not be able to view the sporting 
event without being confused by the inversed perspective formed image because this 
image has a line of sight corresponding to the line of sight of the viewer but the 
sporting event and the surroundings of the playing field is, of course, not only ar- 
ranged for the purpose of the selected viewer in question but of course arranged for the 
10 purpose of all the other spectators watching the sporting event at the playing field. The 
line of sight of the other spectators is different than the one and only selected viewer 
for which the inverse perspective formed image is made. 

DE-42 14 819 describes a depiction at the inside lateral walls of a tunnel. The purpose 
15 of such a depiction is to limit the effect of the so-called "tunnel sight" which may ap- 
pear in long tunnels and can have dangerous effect to traffic when the drivers leave the 
tunnel and suddenly enter open spaces. This prior art proposes to provide the lateral 
walls with images reducing the effect of the tunnel sight by having different trapezoi- 
dal images depicted at the walls. However, because of the purpose of these images the 
20 effect obtained is a three-dimensional effect of niches. However, such images depicted 
at a plane printing carrier is not suited for other purposes such as advertising on a 
plane field for a sporting event. 

It is the purpose of the present invention to provide a figurative print which is applied 
25 to a plane print carrier so that the print appears in the best possible way for a chosen 
viewer but by maintaining the appearance of the print constituting a part of surround- 
ings of other viewers. 

This purpose is achieved with a figurative print which is peculiar in that the adver- 
30 tisement print comprises a secondary figurative element depicting the advertisement in 
a third dimension, that the secondary figurative element when seen in a direction per- 
pendicular to the plane print carrier constitutes an angle ipr^^ between the first di- 
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mension and the third dimension and an angie- (p+90^) between the second dimension 
and the third dimension and which secondary figurative element when seen in the 
given oblique direction between the viewer and the print shows the third dimension as 
directed perpendicular to the plane of advertisement being formed by the first and the 
second dimension. 

The oblique viewing of the print may correspond to an angle at which a TV camera is 
placed as compared to a perpendicular viewing of the print. The oblique viewing of 
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the print may also correspond to an angle that e.g. car drivers on a road pass as seen in 
relation to a viewing of the print being parallel with the print carrier and perpendicular 
to a base line. The oblique viewing of the print may be any angle so that the print ap- 
pears in the best possible way before a viewer in a given position relative to the print, 
5 i.e. corresponding to a perpendicular view facing the viewer in question. 

By imparting a secondary figurative element to the print it is possible on a plane print 
carrier to achieve a three-dimensional effect of the print for the viewer in question. As 
the primary figurative element, the secondary figurative element is subjected to an 
10 angular displacement which on a plane print carrier results in a three-dimensional ef- 
fect that is the best possible for the viewer in question, i.e. a three-dimensional effect 
corresponding to a perpendicular viewing of the print. 

A secondary figurative element may be a shadow effect, a relief effect or another 
1 5 three-dimensional effect of the primary figurative element. 

In an altemative embodiment of the figurative print according to the invention, the 
print is peculiar in that the print comprises a tertiary figurative element depicting sur- 
roundings of the primary and secondary figurative element, that the tertiary figurative 
20 element as seen in a direction perpendicular to the plane print carrier is applied with an 
angular displacement 5 of the figurative element, and that the angular displacement 5 
is equal to an angle between a view of the print being parallel with the print carrier and 
being perpendicular to the base line and an oblique view of the print relative to the 
said view of the print. 

25 

The tertiary figurative element may comprise a foreground, a background or a frame. 

The print according to the invention may be applied directly to the plane print carrier 
by spraying ink on the plane print carrier or in another way. The print according to the 
30 invention may also be applied to the plane print carrier by msiking the print on a carry- 
ing medium like a paper web, and that the carrying medium subsequently is applied to 
the plane print carrier, e.g. by pasting. 
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Description of the drawing 

The invention will be described in the following with reference to the attached draw- 
ing, in which 

5 Fig. 1 is a perspective view of a best possible viewing of the print according to the 
invention, 

Fig. 2 is a perspective view of a very inferior viewing of the print according to the 
invention. 

Fig. 3 is a plane view of a print according to the invention. 

10 

Fig, 1 shows how a print according to the invention will be viewed by a viewer that is 
positioned in the best possible way for viewing the print. The print shows the mark 
Kvickly, which in Denmark is a tradename for conveniences sold by Faellesforeningen 
for Danmarks Brugsforeninger, the Danish Co-operative Wholesale Society. The print 
15 is illustrated in a situation, where the print is applied to a football field behind a foot- 
ball goal. 

The print consists of a first figurative element which is toned grey and which consti- 
tutes the word part, Kvickly, a secondary figurative element which is black and which 
20 gives a depth of the word part, Kvickly, and a tertiary figurative element which is 
white and which constitutes a background for the primary and the secondary figurative 
element. 

The print is applied with angular displacements relative to a perpendicular view of the 
25 primary and the secondary figurative element so that the primary figurative element 
and the secondary figurative element in combination cause the mark Kvickly to appear 
as standing up perpendicularly on the football field and with a depth perpendicular to a 
back line behind the football goal. The primary figurative element forms what may be 
called a plane of advertisement and the secondary figurative element forms a shadow 
30 or a relief of the primary figurative element. The print is applied with angular dis- 
placements relative to a perpendicular view of the tertiary figurative element so that 
the background appears plane with the football field and rectangularly with sides that 
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are perpendicular and parallel, respectively, with the back line behind the football 
goal. 
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Fig. 2 shows how a print according to the invention will be viewed by a viewer who is 
positioned very inferiorly in relation to a viewing of the print. It appears that the print 
does not achieve the same effect as if viewed from a position corresponding to Fig. 1. 
Viewing as in Fig. 2 is actually worse than viewing of a print that is plane with the 
5 football field, and which is depicted as viewed perpendicularly and seen perpendicu- 
larly on the football field. The print according to the invention is, however, intended to 
be viewed by a viewer in a given position in relation to the print, which position is 
different from the position in Fig. 2 and equal to the position in Fig. 1 . 

10 The print according to the invention is therefore intended to make allowance for a 
viewer viewing the print from a given position relative to the print which is an oblique 
viewing of the print compared to the perpendicular viewing of the print. The print may 
thus be indented to make allowance for a television viewer of a football match view- 
ing the print from a position of a TV camera or to make allowance for a car driver in 

1 5 front of a company domicile viewing the print from a position on a road. 

Fig. 3 shows a plane view of the print as it appears when the print is viewed perpen- 
dicularly and seen perpendicularly on the plane of the paper. The print comprises a 
primary figurative element, which for the purpose of illustration in the first big K of 
20 Kvickly is roughly hatched, i.e. less densely hatched, a secondary figurative element, 
which for the purpose of illustration in the first K of Kvickly is finely hatched, i.e. 
more densely hatched, and a tertiary figurative element forming a parallelogram that in 
the shown view is not hatched at all. 

25 The first figurative element gives the advertisement print a first dimension A and a 
second dimension B. An angle between the first dimension A and the second dimen- 
sion B is constituted by adding an angle a, which in the shown view is about 35° with 
a right angle being 90°. 

30 The secondary figurative element gives the advertisement print a third dimension C. 
An angle between the first dimension of the primary figurative element and the third 
dimension of the secondary figurative element is constituted by adding to the angle a 
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and angle p, which in the shown view is about 20^. An angle between the second di- 
mension of the primary figurative element and the third dimension of the secondary 
figurative element is constituted by adding to a right angle being 90° the angle p. 

5 The tertiary figurative element forms surroundings of the primary and the secondary 
figurative element. An angle between the first dimension A of the primary figurative 
element and the sideways dimension D of the tertiary figurative element is constituted 
by subtracting firom a right angle being 90° the angle a. The second dimension B of 
the primary figurative element and the sideways dimension D of the tertiary figurative 
10 element are parallel. An angle between the third dimension C of the secondary figura- 
tive element and a backwards/forwards dimension E of the tertiary figurative element 
is constituted by subtracting from the angle P and angle 5 which in the shown view is 
about 5°. 

15 The angles a, p, and 5 may vary arbitrarily between 0° and 90°. It depends completely 
on the position of the viewer in relation to the position of the print on the plane print 
carrier. The plane print carrier to which the figurative print is applied may be a ground 
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surface such as a lawn, a road way like a parking lot, a house front like a company 
domicile, a transport means like a bus, or even further applications. 

It will be possible to use print according to the invention consisting of a number of the 
5 primary, secondary and tertiary figurative elements. 



